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DSM sells majority stake in TCG to MocolLabs

Royal DSM, the global Life Sciences and Materials Sciences company, today announces it has sold a
majority shareholding in TCG B.V. to MocoLabs, Inc. DSM will remain involved in TCG as a minority
shareholder through DSM Venturing. Financial details of the transaction will not be disclosed.

TCG was part of DSM’s Emerging Business Area Specialty Packaging in the Innovation Center. As announced
in September 2010, the focus was moved to other EBA’s and Specialty Packaging activities were to be
partnered, exited or transferred to other parts of DSM. TCG develops and markets e-communicative
packaging solutions that help people manage their own health. TCG has developed and patented the OtCM™
system which measures and monitors patient therapy compliance while interacting wirelessly with home
diagnostic devices to correlate compliance with drug therapy.

Rob van Leen, DSM’s Chief Innovation Officer, said: "l am pleased to announce this agreement with
MocoLabs, as their vision with respect to the patient compliance market is very appealing. We believe
MocoLabs is the right partner to make this business a success. It has the network, the market knowledge
and a time-to-market focus to capture this fast-growing market opportunity and DSM will be able to
capitalize on that as a minority shareholder."

Bjorn Janse, CEO of MocoLabs, Inc., adds: "We are proud of the trust that DSM has placed in us and are
delighted that we both share the same vision on the future strategy of these Specialty Packaging Pharma
activities. With DSM as a partner we will enter the market with a strong focus on supporting consumers to
improve their quality of life by e-communicative packaging, as well as by sophisticated positive
enforcement systems.”

TCG B.V. has changed its name to Qolpac B.V., which is short for "Quality of life improving

packaging" and has moved from Urmond to Enschede, the Netherlands. Qolpac has created two programs:
HealtheNess and OtCM ™. Whereas the HealtheNess program has its focus in the consumer and retail
branch, OtCM™ will focus more on the pharma industry as well as the clinical research organizations.

For more information on Qolpac: info@qgolpac.com

DSM - Bright Science. Brighter Living.™

Royal DSM N.V. is a global science-based company active in health, nutrition and materials. By connecting
its unique competences in Life Sciences and Materials Sciences DSM is driving economic prosperity,
environmental progress and social advances to create sustainable value for all stakeholders. DSM delivers
innovative solutions that nourish, protect and improve performance in global markets such as food and
dietary supplements, personal care, feed, pharmaceuticals, medical devices, automotive, paints, electrical
and electronics, life protection, alternative energy and bio-based materials. DSM’s 22,000 employees
deliver annual net sales of about € 9 billion. The company is listed on NYSE Euronext. More information can
be found at www.dsm.com
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Forward-looking statements

This press release may contain forward-looking statements with respect to DSM’s future (financial) performance and position. Such
statements are based on current expectations, estimates and projections of DSM and information currently available to the company.
DSM cautions readers that such statements involve certain risks and uncertainties that are difficult to predict and therefore it should
be understood that many factors can cause actual performance and position to differ materially from these statements. DSM has no
obligation to update the statements contained in this press release, unless required by law. The English language version of the press

release is leading.
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