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DSM Anti-Infectives enters into partnership with Indian company Arch Pharmalabs Ltd.

DSM Anti-Infectives, a business group of Royal DSM N.V., the global life sciences and
materials sciences company headquartered in the Netherlands, and Mumbai (IN) based
Arch Pharmalabs Ltd., a pharmaceutical company manufacturing active
pharmaceutical ingredients (APIs), have signed a partnership agreement.

In the partnership DSM Anti-Infectives will contribute its innovative fermentative technologies
and market access to the partnership, whereas Arch will utilize its asset base in India and its
competences in chemical conversion "This will accelerate the development of new products
for DSM Anti-Infectives” commented Gerard de Reuver, Business Group Director DSM Anti-
Infectives.

As announced in June 2007, DSM Anti-Infectives is currently rationalizing its portfolio and
actively looking for partnerships. A part of the current portfolio (such as clavulanic acid) will
be divested and new products will be developed.

DSM Anti-Infectives

DSM Anti-Infectives is the world’s leading supplier of active pharmaceutical ingredients such
as amoxicillin, ampicillin, cephalexin and cefadroxil, the worlds most widely used broad
spectrum antibiotics for combating bacterial infections. Its product portfolio also includes
clavulanic acid, nystatin, penicillin, penicillin intermediates (6-APA and 7-ADCA), industrial
enzymes and side chains. The company is headquartered in Delft, the Netherlands, and has
a global presence with manufacturing facilities in Europe, Africa, China and India and sales
offices across the globe. More information can be found on
http://www.dsm.com/en_US/html/dai/daihomepage.htm.

DSM

DSM creates innovative products and services in life sciences and materials sciences,
contributing to the quality of life. DSM’s products and services are used globally in a wide
range of markets and applications, supporting a healthier, more sustainable and enjoyable
way of living. End markets include human and animal nutrition and health, personal care,
pharmaceuticals, automotive, coatings and paint, electrics & electronics, life protection and
housing. The company strategy, Vision 2010 — Building on Strengths, focuses on
accelerating profitable and innovative growth of the company’s specialties portfolio. The key
drivers of this strategy are market-driven growth and innovation, an increased presence in
emerging economies and operational excellence. DSM has annual sales of almost EUR 9
billion and employs some 22,000 people worldwide. The company is headquartered in the
Netherlands, with locations in Europe, Asia, the Americas, Africa and Australia. More
information on DSM can be found at www.dsm.com.
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Forward-looking statements

This press release contains forward-looking statements. These statements are based on current expectations,
estimates and projections of DSM management and information currently available to the company. The
statements involve certain risks and uncertainties that are difficult to predict and therefore DSM does not
guarantee that its expectations will be realized. Furthermore, DSM has no obligation to update the statements
contained in this press release.
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