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LUTEIN

FloraGLO Lutein sets the gold standard for the lutein market. With proven efficacy,
safety and credibility, the FloraGLO name is synonymous with quality and trust.

* The most researched
lutein brand worldwide'
* The lutein brand chosen by
the National Eye Institute for use
in AREDS2, the largest lutein
THE MOST supplemental trial to date?
STUDIED PP ng%.l-;-EoDRgY

The #1 doctor
recommended
lutein brand (USA)3

« Stability allows for lower
126% increase in plasma overages
lutein at 14 hrs* * 100% lutein content after
6 months °
* 92% lutein content after

PROVEN EXCELLENT 18 months?®
BIOAVAILABILITY STABILITY

Author of a patent
* The lutein brand clinically proven showing how lutein
safe for use in infant nutrition® naturally protects
* The only lutein brand GRAS for vulnerable eyes from blue
infant formula® light associated with
computers, smart phones

SAFE FOR BLUE LIGHT  and suniight
BABIES PROTECTION

www.FloraGLO.com @ ° DSM
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FloraGLO® is distributed by DSM Nutritional Products. These statements have not been evaluated by the Food and Drug Administration.

This product is not intended to diagnose, treat, cure or prevent any disease. This business-to-business communication is not intended to be directed to the final consumer.




