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UN FSS Action Tracks

1. Ensuring safe nutritious food for all

2. Sustainable Consumption patterns

3.  Nature Positive production

4.  Equitable Livelihoods

5.  Resilient food systems

N4G Responsible Business Pledge – business commitment areas

1.  Nutrition-smart Agriculture

2.  Product (re)formulation and Innovation for Improved Nutrition 

3.  Business Model innovation for Improved Nutrition 

4.  Responsible Marketing

5.  Promote Healthy Eating

6.  Workforce Nutrition 

7.  Finance and Investment for Improved Nutrition











Source: Center for Sustainable Systems, University of Michigan. 2020. “Carbon Footprint Factsheet.” 

Pub. No. CSS09-05. Li & Kallas, Appetite 163, 2021. 





Carbon neutral beef Carbon neutral milk Dairy companies exploring how to 

move to ‘carbon neutral’ dairy (IDF, 

GDP) 

Source: NYU Stern Center for Sustainable Business, Sustainable Market Share Index, July 2020.  Covered 36 CPG categories that

represent 40% of the total CPG market.  Sustainability-marketed products delivered 54.7% of CPG value growth (2015-19) despite being 

16.1% of the category value



                                                 
                                                                                                           
                                                                                                        

                        

                        

                     

                       

                         

              

          

               

                    

                  

           

            

                      

                 

                   

           

           

                                                                                      
                                                                                                                                    
                                                           
                                                        

Global average GHG emissions per 100g of protein

Source: Poore & Nemecek 2018 (global average GHG emissions of food products based on a large meta-analysis of 
food production covering 38,700 commercially viable farms in 119 countries)
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https://www.rivm.nl/nederlands-voedingsstoffenbestand
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Make your plant-based alternative more nutritious and healthier 

https://www.dsm.com/food-specialties/en_US/markets/savory/plant-based-meat-alternatives.html
https://www.dsm.com/food-specialties/en_US/insights/savory/dsm-fortifull-nutrition-guide.html
https://www.dsm.com/plant-based-meat-alternatives-nutrition-premixes/en_US/home.html
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FOODVALLEY
What are we?
Foodvalley is the international and 
independent platform for ground-breaking 
innovations that enable the transition to a 
sustainable food system

Mission
Shaping the future of food together

Vision
2050, the year in which our food system offers 
food security to ten billion people worldwide. 
Tasty, affordable, healthy and sustainable food 

with respect for animals and our planet.



Based upon 
the stated 
vision we 
identify the 
necessary 
impact for 
society for the 
next 10 years 
on the three 
transitions.

Our strategy 
defines the 
contribution 
the Foodvalley
ecosystem 
makes to 
structural 
system change 
on society 
level and 
identifies the 
key activities of 
the ecosystem.

Based upon the 
ecosystem goals 
and activities our 
strategy defines 
the interventions 
Foodvalley NL 
needs to take to 
enable the 
ecosystem to 
scale up 
innovations 
more quickly.

Ambitions
ecosystem

Interventions
Foodvalley

OUR APPROACH

Food & 

Health

Protein 

shift

Circular 

agri food






