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FARM TO FACE TREND

FROM “FARM TO FORK” TO “FARM TO FACE”
THE BLURRING LINE BETWEEN FOOD AND BEAUTY

Spread the L Peanut Butter  Peanut Butter Cup

RICH & CREAMY

Peanut Brittle Jammin®
Bananas

Jelly Nuts About U

B Extra Creamy —— V.

Mintel, Gastronomia trend Report, 2017



FARM TO FACE TREND

TRANSPARENCY OF ORIGIN IS KEY

BEST BEAUTY PRODUCTS

From Farm To Face
BEAUTY Search Cult Beauty E

New Brands MakelUp SkinCare Fragrance Hair Bath & Body Wellbeing als f

WHY EVERYONE IS TALKING
ABOUT FARM TO FACE BEAUTY

Ethical&
Sustainable
Beauty # Natural
WeLT oo zemune T =~ Beauty

HOME UVETY MEDIATHEX POLTIK #WIRTSCHAFT SPORT PANORAMA WISSEN KULTUR MEINUNG &

BYVERITY IN BEAUTY TRENDS o LEAVE A TOMMENT

The next generation of ‘natural’, the Farm to Face movement is taking the beauty
industry by storm. With increasing concern from consumers regarding the provenance
(and sustainability) of their cosmetics, a growing number of beauty brands are owning
the enfire formulation process - from seed to serum
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Was hat es mit ,,Farm to Face"-Kosmetik auf sich?
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FARM TO FACE TREND

WHAT DOES FARM TO FACE LOOK LIKE IN SKINCARE

Natural & Organic e Vegan lifestyle

Immersive experiences
Cruelty-free

Eco-Ethical armacy

Transparency
Environmental friendly
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FARM TO FACE TREND

HUMANIZING THE FARM TO FACE STORY GAINS MEDIA ATTENTION

NOUNOU/hair mask

: pairing mask for highly p d or bri
¥ haic Maschers nutnente iparatice per capelisfruttai o
B i M RS pourct

chimiquement ou cassants.

With tomato extract. Con estratto di pomodoro. Avec
exrait de tomate. From / da / de Mr. Di Latte’s farm,
Serranova di Carovigna, Brindisi, Ttaly

ahavines 250 ml €845 oz US.

i1z FeC
ey
R DS

Products from Davines contain
ingredients from Slow Food farms.
The products show the name and story
of the farmer who grows them with
care and passion




ALPAFLOR® FARMERS

IN THE MIDDLE OF THE ALPS
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Pure mountain water

ceability
Transparency
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DSM FARM TO FACE CONCEPT

THE PROGRAM AT A GLANCE

1. Join 2. Create 3. Show 4. Get additional
your the face materials with
QR code license agreement
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A CHANCE FOR SUSTAINABILITY

RECONNECTING PEOPLE TOGETHER AND TO NATURE
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POVERTY oA ‘ | AND WELL-BEING EDUCATION EQUALITY

. 8 @

T8l

9 Rownisaucre J§ 10 heataies

1 CLIMATE 1 LIFE 1 PEACE, JUSTICE 1? PARTNERSHIPS
ACTION ON LAND L) AND STRONG FOR THE GOALS
INSTITUTIONS
e

¥,

.

SUSTAINABLE
DEVELOPMENT

GOALS




SCIENCE
BASED
TARGETS

DRIVING AMEITIOUS CORPORATE CLIMATE ACTION




BRIGHT SCIENCE. BRIGHTER LIVING.™



